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[TV (35%) Digital (30%) Newspapers & Magazines (20%)
B Radio, Direct Mail, Tel.. (15%)

* B Webste | Gontent Marketing |l Peid_| I ovai_

B Technical SEO | [l Social & Social Ads || [l Collaboration
B Mobile apps & sms Analytics & Personalization




2016 B2C Paid Marketing Budget

B2C Paid Advertising Budgets for % Spent on Mobile in Each
2016 Category

A

\

B Shopping (30%) Search (25%) Social (20%) B Shopping (32%) Search (19%) Social (16%)
Remarketing (10%) [ Video (10%) Display (5%) Video (13%) [ Display (13%) Remarketing (6%)

***Management fees are not included in the percentage of budget numbers. Fees should be deducted from overall
marketing budget before allocating percentages to each Campaign type.

B2B Marketing Channel
Spend in 2016
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Sources

Marketing Budgets will be Between 8
and 12 % of Total Revenue in 2016

0 UP from 2015 \




